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wAlulad VR AR Metaverse

Foftdusznau (Fumlalu Youtube)

1. TRUE 5G XR Studio Showreel https://www.youtube.com/watch?v=d8jI5YLBHwc

2. Taneutudisfiauaseuay Hudy’ ndnududie 56
https://www.youtube.com/watch?v=N3XTx5LaNaM

3. 5G Adugnlmivesgsna Entertainment dnauuinnssuusua
https://www.nia.or.th/5GMARTech
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Podcasting Statistics 2022

Apple Podcasts is the leading podcasts app, with a 43% market share

78% of people listen to podcasts to learn new things
Cver 50% of podcast listeners are male

63% of podcast listeners are in full-time employment
Almost ¥ of podcast listeners are subscribed to 6-10 podcasts

81% of podcast listeners say they pay attention to podcast ads
60% of listeners have bought a product based on a podcast ad

Sowrce - Stalista Globsl Condummer Survey
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